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‘ Mission Statement

VERANDA

VERANDA is where exceptional
taste lives. By delivering style,
home, garden, art, travel and
entertaining content through a

sophisticated, authoritative lens,

VERANDA invites a community
of highly engaged tastemakers
to celebrate the very best Iin

gracious living.



Editorial

VERANDA

CELEBRATING 35 YEARS OF
EXCEPTIONAL DESIGN &
EVOLVING THE FUTURE OF PRINT

“Timed to VERANDA?S Bbniversary,
we have the opportunity to raise the bar in the
luxury design category with an innovative
'‘best in class' magazine that delivers even mor
to our highly engaged audience.”

STEELE MARCOUX
Editor in Chief

The “New VERANDA” will be introduced with the
May/June 2022 35 ™ Anniversary issue

A luxurious design that allows for more
immersive engagement

40% more editorial content per issue
Increased non-endemic coverage
Wider trim size

Lush visuals

CONTACT your VERANDA Sales Representative or SVP, Group Publishing
Director Jennifer Levene Bruno at joruno@hearst.com.

10.11.2021



Editorial Calendar

VERANDA

2022 EDITORIAL CALENDAR

MARCH | APRIL
Into the Wild

Explore how a deeper connection with
nature can fuel renewal at home. Plus, 3 ™
Annual Outdoor Living Awards unveiled

ON-SALE: 02.22.22
AD/MATERIAL CLOSE: 12.22.21
SPECIAL PAPER ORDER: 11.23.21

MAY | JUNE

Self-Portraits in Design
35" Anniversary

VERANDA celebrates 35 years of
exceptional design

ON-SALE: 04.26.22
AD/MATERIAL CLOSE: 03.04.22
SPECIAL PAPER ORDER: 02.04.22

JULY | AUGUST
Seaside Style

A celebration of the ultimate American
dream: vacation homes on the water +
second home renovation content

ON-SALE: 06.21.22
AD/MATERIAL CLOSE: 04.27.22
SPECIAL PAPER ORDER: 03.30.22

SEPTEMBER| OCTOBER
Thrill of the Hunt

Designer secret sources, bucket-list
buying trips, and what to collect next.
Plus, the future of sustainable travel

ON-SALE: 08.23.22
AD/MATERIAL CLOSE: 06.29.22
SPECIAL PAPER ORDER: 06.01.22

NOVEMBER | DECEMBER
Sun & Ski: Winter Escapes

This holiday season, we’re wintering on
both the coast and the slopes, paying
homage to resort-chic style

ON-SALE: 10.25.22
AD/MATERIAL CLOSE: 08.25.22
SPECIAL PAPER ORDER: 08.04.22

JANUARY | FEBRUARY 2023
TBD

ON SALE: 12.20.22
AD/MATERIAL CLOSE: 10.27.22
SPECIAL PAPER ORDER: 9.28.22

CONTENT AND THEMES ARE SUBJECT TO CHANGE.

SPACE CLOSE FOR COVERS IS EIGHT (8) WEEKS PRIOR TO LISTED CLOSE DATE AND 3 WEE KS PRIOR FOR FRACTIONALS.

10.11.2021



‘ Circulation Vitality ‘

VERANDA

CIRCULATION

CIRCULATION
414,398

PAID SUBSCRIPTIONS
382,789

AVERAGE SINGLE COPY SALES
31,609

DIGITAL CIRCULATION
6.3% of total circulation

AVERAGE SUBSCRIPTION PRICE (ANNUALIZED)
$14.70

TOP 5 STATES WITH THE HIGHEST CIRCULATION
California, Texas, Florida, New York, Georgia

TOP 5 MARKETS WITH THE HIGHEST CIRCULATION
1. New York Tri-State (CT, NJ, NY, PA)

2. Los Angeles, CA
3. Atlanta, GA
4. Chicago, IL

5. Dallas, TX

SOURCE: DMA 2020.

CONTACT your VERANDA Sales Representative or SVP, Group Publishing

Director Jennifer Levene Bruno at joruno@hearst.com.

10.11.2021



‘ Audience

VERANDA

AFFLUENT READER PROFILE
IPSOS

DEMOGRAPHICS

WOMEN Lo 39%....iiiiiii
EN e e BLl%...ooiiiiiiiiiiiiis
MEDIAN AGE ...ttt A4.T.
AGE 25-54 e T0%......cccoviiiiiii
MARRIED OR PARTNERED........cciiiiiiiiiiiieeee 93%.......cceenn..

HOUSEHOLD INCOME

MEDIAN HHI Lo $195,996...............
HHI $150,0007F oot 4 R
HHI $200,0004 ittt A8%......ccvvviiienn,
HHI $250,000F oottt 24%.....cccviiiiiiin,
EDUCATION

ANY COLLEGE ....ooiiiiiiiic 99% ...
GRADUATED COLLEGE OR MORE........ccooiiii, 92%............

HOME OWNERSHIP/VALUE

MEDIAN VALUE OF PRINCIPAL RESIDENCE........ccccccceiiiiiiiiiiiien, $646.954

OWN PRINCIPAL RESIDENCE ......ottiiiiiiiiiieeieee e 95%..............
VALUE OF OWNED HOME $500,000+  ....cccooiiiiiiiiiiiiie e 60%.........

NET WORTH

MEDIAN NET WORTH ..ottt $1,579,074.........
MEDIAN VALUE: LIQUID ASSETS & REAL ESTATE..........ocociiiieeeen, $2,425,349
LIQUID ASSETS & REAL ESTATE $1,000,000+ .......cccoooviiiiiiiriiiiiiiienn 85%.....

HH LIQUID ASSETS $1,000,000+ ...ccoiiiiiiiiiiiiieeiiiiieee it 48%............

HH LIQUID ASSETS $2,000,000+ ....occiiiiiiiiiiiiiieeiiiiee e 25%............

SOURCE: IPSOS AFFLUENT SURVEY USA DOUBLE-BASE 2021 ADULTS 18 OR OLDER, HHI $125,000+.

CONTACT your VERANDA Sales Representative or SVP, Group Publishing
Director Jennifer Levene Bruno at joruno@hearst.com.

10.11.2021



| Audience ‘

VERANDA

READER PROFILE MRI

DEMOGRAPHICS

WOMEN ..o o L
IMEEIN e 23%...iiiiiiiiiie
MEDIAN AGE ... D20
AGE 25-54 e 38% i

NOW MARRIED ..ot B1%...ccoiiiiiii

HOUSEHOLD INCOME

MEDIAN HHI e $86,911.....ceiie
HHI$100,000%F oottt A3%...oeiiiiiiiiiis

HHI $150,000%  oiiiiiiiiiiee ittt 24%....iiii

HHI $200,000%F oottt 14%...ocoiiiiiiiiiiien,

EDUCATION

ANY COLLEGE ......coiiiiiiiiiniincciencesieieee e LAY
GRADUATED COLLEGE OR MORE.......ccccceiviiiiiieeiiiiieeeceniieeeeeenee  A2%

HOME OWNERSHIP/VALUE

MEDIAN HOME VALUE .......ccciiiiiiiii s $353,944............
HOME OWNERSHIP ... I5%...cooiiis
VALUE OF OWNED HOME $250,000+  ....oocciiiiiiiiieiie i 48%...........
VALUE OF OWNED HOME $400,000+  ..ccoooiiiiiieiieeiie et 33%..........

NET WORTH

MEDIAN HH NET WORTH ....oiiiiiiiiie e $367,451...........
HH NET WORTH $250,000+  ...oiiiiiiiieiiieieerie e 62%......ueveen
HH NET WORTH $500,000+  ....viiiiiiiiieiiieiee i A%

SOURCE: MRI-SIMMONS DOUBLEBASE 2021. REPORT © 2021, MRI-SIMMONS, ALL RIGHTS RESERVED.

CONTACT your VERANDA Sales Representative or SVP, Group Publishing
Director Jennifer Levene Bruno at jbruno@hearst.com.

10.11.2021



| Audience ‘

VERANDA

READER PROFILE FUSION

DEMOGRAPHICS

WOMEN ..o BT
IMEEIN e 22%...iiiiiiiiie
MEDIAN AGE ... DO
AGE 45-54 e 20%0. i
NOW MARRIED ...ttt B53%..cciiii,

HOUSEHOLD INCOME

MEDIAN HHI e $94,788. ..o
HHI$100,000%F oottt Al%. .o,
HHI $150,000%  oiiiiiiiiiiee ittt 28% .
EDUCATION

ANY COLLEGE ....oiiiiiiiiiiciieeeeeeeeeeeeseeee e o P
GRADUATED COLLEGE OR MORE........c.cooiiiiiiiiiiiiiiiciiiieieeen A%

HOME OWNERSHIP/VALUE

MEDIAN HOME VALUE ... $349.662............
HOME OWNERSHIP ..ottt 80¢
NET WORTH

MEDIAN HH NET WORTH ..ot $409,415...........

SOURCE: 2020 COMSCORE MULTI-PLATFORM © MRI-SIMMONS (09-20/S20)
EZTAB © 2021 NEW AGE MEDIA SYSTEMS, INC..

CONTACT your VERANDA Sales Representative or SVP, Group Publishing
Director Jennifer Levene Bruno at jbruno@hearst.com.

10.11.2021



‘ Ad SpecificationJ

VERANDA
TRIM SIZE

AD SIZE BLEED TRIM LIVE

Spread .............. 17.75x 11.125". . 17.5 x 10.875"....17 x 10.375"
Full Page ........... 9.x11.125" . . . .8.75x10.875" ...8.25 x 10.375"
[ Page ............ 5.625 x 11.125" . 5.375 x 10.875". . 4.875 x 10.375"
/ Page Vertical .....4.5"X10.875". . 4.25" X 10.875" ..3.75 x 10.375"
| Page Horizontal ...9x5.5". ... .. 8.75x5.25" ... .. 8.25x4.75"

| Page Vertical ..... 2.75x11.125" . .2.5x10.875". . ... 2x10.375"

/ Page Square ..... 5.625x5.5" . . .5.375x5.25 ..... 4.875 x 4.75"
/,Page Square .....4.25x5.5" ... .4x525"........ 3.5x4.75"

SUBMISSIONS: Submit creative to Hearst Ad Gateway at
ads.hearst.conall les submitted must be PDF X1A print ready.

INK SPECIFICATIONS: 4/C process. Match colors available.
DENSITY: Total density should not exceed 300%.

MARKS: All trim and bleed marks should be included in all colors and
must be located .25" from trim and not to invade the live or bleed areas.

BINDING SPECS: Perfect bound; jog to foot.
PRINTING METHOD: Web o set.

GENERAL RULES: Allow .125" on all sides for bleed ads. Reverse type
or 4/C black text smaller than 10 pt and any solid type smaller than 6 pt
cannot be guaranteed for perfect registration or readability. White col or
objects cannot be set to overprint.

LIVE MATTER: Safety: .25" from all TRIM edges.
Gutter safety for TYPE: .125"-.1875" from each side of spread center.

MATERIAL EXTENSIONS: Contact Chrystian Colin Hernandez at
ccolinhernan@quad.com or 414.622.2888

INSERT MATERIAL EXTENSIONS/QUESTIONS
Contact your VERANDA Sales Representative.

06.14.2022



‘ Insert Specifications

VERANDA

INSERT SPECIFICATIONS

INSERT SIZING

Delivery Size............... 9.1/8 x 11 1/8"

Final Trim Size ..............| 8 7/8 x 10 7/8"

Live Matter Size ............ 8.1/4 x 10 3/8"

Binding ............ ... ..., Perfect

JogsTO ... Foot

Foot Trim .................. 1/8"

Head Trim ................. 1/8"

Face Trim .................. 1/8"

GrindO ...l 18"

Across Gutter .............. 1/4" each side

INSERT ISSUE ESTIMATED DUE DATE
March/April 2022 January 18, 2022
May/June 2022 March 22, 2022
July/August 2022 May 17, 2022
September/October 2022 July 19, 2022
November/Dec 2022 September 22, 2022
January/February 2023 November 15, 2022

REQUIREMENTS
* Insert sample/bluelines must be submitted to determine bindabilit

Pubworx, 300 West 57th Street, 11th Floor, New York, NY 10019

» Hearst requires a full length spine indicator on the bind edge of all
inserts including all 2pp inserts. A spine indicator must include name of
magazine title and issue date for insertion.

* Ship inserts labeled with Quad job number to:
Quad/Graphics, N 11896 Hwy 175, Lomira, WI 53048
Attn: Greg Bardele, 920.269.5252

- VERANDA/issue date

- Quantity/description of materials

INSERT MATERIAL EXTENSIONS/QUESTIONS
Contact your VERANDA Sales Representative.

01.19.2022



Rates

VERANDA

2022 PAGE RATES

4-COLOR . IX......

FUIL Page ..ot $82,210. .
203 PaAgE ..t $65,785. .
L2 Page ot $52,645. .
L B PagE . ittt $42,115..
COVEL 2 i $106,870.
GOV BT B e $102,765.
COVET 4 $115,120.

NOTE: ALL RATES ARE GROSS.

CONTACT your VERANDA Sales Representative or SVP, Group Publishing
Director Jennifer Levene Bruno at jbruno@hearst.com.

10.11.2021



‘ Regional Markets

VERANDA

2022 SOUTHEAST

ALABAMA, FLORIDA, GEORGIA, NORTH
CAROLINA, SOUTH CAROLINA, TENNESSEE,
KENTUCKY, MISSISSIPPI

FULL PAGE NET RATE

X e $8,105.NET.........c....
K e e $7,67Q.NET................
B X e $7,350.NET...............

PLEASE NOTE
« Precise newsstand distribution not guaranteed

¢ Regional advertisements do not appear in complimentary copies of
the magazine

¢ Occasionally, a subscriber outside the Southeast area may receive a
copy containing your ad or a subscriber inside the Southeast area may
not receive a copy

¢ Color matching in ads is not guaranteed due to short run

SOURCE: JUNE 2021 AAM STATEMENT.

CONTACT your VERANDA Sales Representative or SVP, Group Publishing
Director Jennifer Levene Bruno at jbruno@hearst.com.

10.11.2021



Terms and Conditions — Print Advertising

VERANDA

1. These terms and conditions apply to all advertising insertion ordersguey 17. The Advertiser represents that it not only has the right to authorize the
advertiser with Hearst Magazine Media, Inc. ("Publisher") during 20Bublisher publication of any advertisement it has submitted to Publisher, but thafilly
will not be bound by any condition appearing on order blanks or copy instrocs authorized and licensed to use (i) the names and/or the portraits or picture

submitted by or on behalf of the advertiser when such condition conflicte wi of persons, living or dead, or of things; (ii) any trademarks, service marks

any provision contained in Publisher's rate card or with its policiegarelless of copyrighted, proprietary, or otherwise private material; and (@py testimonials
whether or not set forth in the rate card. All references herein to Advertiskrde contained in any advertisement submitted by or on behalf of the advertiser an
Advertiser's agency, if there is one, and Advertiser and its agency shalldaetly published by Publisher, and that such advertisement is neither lisekn invasion
and severally liable for Advertiser’s obligations hereunder. of privacy, violative of any third party's rights, or otherwise unlawful. Astpafrthe

consideration and to induce Publisher to publish such advertisentemadvertiser
agrees to indemnify and save harmless Publisher against all loss,ifialidhmage,
and expense of whatsoever nature ("Losses") arising out of copyingingrinr
publishing of such advertisement ("Claims").

2. Publisher reserves the right to decline or reject any advertisement foreaspmn
at any time without liability even though previously acknowledged or aciesh If
an advertisement is accepted for publication, the advertiser agrees ithaill not
make any promotional references to Hearst Magazines without the priattem
permission of the Publisher. 18. In the event that any advertising campaign for advertiser includes swekpst
contests, email distribution and/or other promotional elements whach managed
either by the advertiser or by the Publisher on behalf of the advertiser, theréidee
also agrees to indemnify and save harmless Publisher against any and adkkos
4. Agency commission: 15% to recognized agencies. Bills are rendered on arising out of the publication, use or distribution of any materials, prots$
publication date. Payment in U.S. currency required. Net due 30 days from (including prizes) or services related to all such promotional elemprivided by
invoice date. Interest will be charged at rate of 1.5% per month or, if less, the the Advertiser including, without limitation, those arising from angir@s.

maximum lawful interest rate, on past-due invoices. New advertiserst mither
remit payment with order or furnish satisfactory credit referencégesuto
Publisher's discretion.

3. Short Rates. Advertisers will be short-rated if the space upon whichdslhave
been based is not used within the 12-month contract period.

19. The Advertiser agrees to and does indemnify and save harmless Publisimer fro
all loss, damage, and liability growing out of the failure of any sweepséskor
contest inserted by them for publication to be in compliance and confoymiith

5. The Advertiser agrees to pay the amount of invoices rendered by Publisheinwit any and all laws, orders, ordinances, and statutes of the United States, oy af

the time specified on the invoice. the states or subdivisions thereof.

6. Orders 30 days beyond current closing date will be accepted only at rates 20. All orders accepted are subject to acts of God, fires, strikes, accidents
prevailing, and only on a space-available basis (and subject to the other terms  other occurrences beyond Publisher's control (whether like or unfigeofithose
and conditions herein). Orders containing incorrect rates may be guiesl and if enumerated herein) that prevent Publisher from partially or completetjuping,

accepted, charged at regular rates. Such errors will be regarded as onlyricial. publishing or distributing Hearst Magazines.
7. All agencies or direct Advertisers must supply Publisher with a legadtstre 21. All Advertisements must be clearly identified by the trademark or sigaati
address and not just a post office box. the advertiser.

8. Orders specifying positions other than those known as designated tpmss are 22. Words such as "advertisement" will be placed with copy that, in Publisher'
accepted only on a request basis, subject to the right of Publisher to determi opinion, resembles editorial matter.

actual positions. . . - . "
P 23. Cancellations must be in writing. Cancellations for orders are not limgdon

9. Advertisements in other than standard sizes are subject to Publishgute\d. Publisher unless in writing and received at least 45 days prior to the advegtisin

10. Publisher is a member of the Alliance for Audited Media (AAM). Publisher C'OS‘”Q c_late for_inside or outside cover pages and for all inside pages, priothe
reports its total circulation on an issue-by-issue basis which isealiit AAM. advertising closing date. Thereafter, orders may not be cancelled orraed by

- . - . B . the advertiser without the acknowledgement and acceptance of Pudliskf orders
Publisher does not guarantee circulation to regional advertisens, @gional . A o
circulations reported to AAM are used only as a basis for determining rates. are not timely cancelled,‘the advertiser agrees that it will be respoesibt the cost
Publisher is entitled to a 5% shortfall on estimates for ads placed on a reglussis. of such cancelled advertisements.
24. A copy of any proposed insert must be submitted to Publisher prior to pgintin
of the insert. In no event shall Publisher be responsible for any errors orionsss
in, or the production quality of any furnished insert.

11. Rates, conditions, and space units are subject to change without notiéay
discounts are applicable during the period in which they are earned. Anydaall
rebates from earned discount adjustments must be taken by the advertigen wix
(6) months following the period in which such rebates were earned or they lvel 25. The Advertiser agrees to reimburse Publisher for all fees and expenses,
deemed expired. including its attorney's fees, incurred by Hearst in collecting or aptmg to collect

12. Schedule of months of insertion and size of space must accompany all orders charges owed for advertising placed pursuant to this Agreement.

and are binding upon advertiser upon receipt unless terminated in writirigrpto 26. The parties agree that the details contained on orders will be treated
the applicable closing date(s). So-called "space reservations" areconsidered as confidential or proprietary information and shall not be disclosedtird
by Publisher as orders or binding upon it in any way. parties.

13. Reproduction quality is at the advertiser's risk if Publisher's $pat@ins are not 27 Should Hearst Publisher acquire any new magazines beyond the currgnofli
met or if material is received after closing date even if on extension. All queries publications, the Advertiser will not be entitled to any discount withpees to such
concerning printed reproduction must be submitted to Publisheinvith days of newly acquired titles during the term of this Agreement.

issue date. 28. Claims for circulation base shortfalls must be made within 6 months after

14. Advertising film will be destroyed, if not ordered returned, 12 montherfast publication of final AAM statements (the white sheets).

ithout liability. — . )
use without liability 29. The Advertiser is responsible for any and all rate base increases that occur

15. No rebate will be allowed for insertion of wrong key numbers. throughout the contract period. Rate base adjustments are NON-NEG®LIEA

16. The Advertiser agrees that in the event Publisher commits any act, error, or ~ 30. All issues related to advertising will be governed by the laws of the State of
omission in the acceptance, publication, and/or distribution of thedvertisement New York applicable to contracts to be performed entirely therein. Anytian

for which Publisher may be held legally responsible, Publisher'sliigtwill in no brought by Advertiser against Publisher relating to advertising mustrbeght in
event exceed the cost of the space ordered and further agree that Publisheratill nthe state or federal courts in New York, New York and the parties hereby consent
under any circumstance be responsible for consequential damagesuding lost to the jurisdiction of such courts.

income and/or profits.

10.11.2021



‘ Available Across Platforms

VERANDA

VERANDA deliver$3 milliorbrand impressions across print,
digital, and social platforms, providing users with rich content a
original storytelling.
Through its access to the world’s most beautiful homes, extraordinary des tinations, and exceptional

treasures, VERANDA inspires its unduplicated audience of tastemake  rs to embrace style that is
rooted in tradition, yet rede ned for modern life.

HIGHEST
SUBSCRIPTION

RENEWAL RATE
AT HEARST!

VERANDA.COM AVERAGE TIME SPENT SOCIAL FOOTPRINT
Invites users to discover enriching 2.5 minutes Over 1.34 million engaged
design and lifestyle content via followers on social platforms:
expert advice, unique features, TOP PE_RFORN”NG CONTENT

Decorating ldeas, Outdoor/ e Instagram: 1.1M

and in-depth storytelling.

Gardens, Luxury Lifestyle « Pinterest: 135k

TOTAL BRAND IMPRESSIONS . Twitter: 124k
3,329,895 (up +20% YOY) SEARCH TRAFFIC . _

64% of VERANDA's site tra c Facebook: 10.1k
UNIQUE VISITORS comes from search (+339% YOY)

1,057,000

SOURCE: COMSCORE JUNE 2021. SEO MONTHLY REPORT JUNE 2021. SOCIAL COMP REPORT SEPTEMBER 2021

CONTACT your VERANDA Sales Representative or SVP, Group Publishing
Director Jennifer Levene Bruno at jbruno@hearst.com.

10.11.2021



‘ Digital Content Calenda

VERANDA

NEXT LEGENDS OF DESIGN: CALIFORNIA
Meet the need-to-know stars of California design, plus the
California homes, gardens, hotels, wineries, and shops.

LESSONS FROM A LEGEND
A new franchise featuring a contemporary designer’s take
a historic room decorated by a design legend still inspires

GUIDE TO BEAUTIFUL CLOSETS
The best closet systems, ideas for walk-in closets, dressin
rooms, party closets, closet-offices, and more.

FEBRUARY

ULTIMATE BED & BATH GUIDE

A new collection spotlighting ideas for primary bedrooms,
bedrooms, and kids’ bedrooms, large and BeaVeRhuthe
Sheetsa monthly tastemaker column about all things boud

CELEBRITY JEWELRY

best of

on why
today.

guest

Oir.

From the pieces and brands worn by style icons and royals to the

gems that have changed history.

PRESERVING OUR FUTURE:

BLACK HISTORY MONTH

The most important sites of African American cultural heri
in need of saving now. Plus: meet the Black interior design
architects, preservationists, and landscape and designers
have shaped American taste.

BEAUTIFUL FLORALS FOR EVERY SEASON

Floral arrangement ideas, floral color meanings, floral
significance in art, floral jewelry, and mohe. Péss,Floral
Shops in America.

SPRING BEAUTY GUIDE

age
ers,
who

The seasons are changing and so do our skincare regimens.

10.14.2021



‘ Digital Content Calenda

VERANDA

OUTDOOR LIVING AWARDS

Meet our third annual winners and 2022 Forces of Nature, ol
first-ever recognition of the most important individuals shapil
our natural world.

GARDENS & OUTDOOR PACKAGE
A collection of our top ideas for every outdoor space under tf
sun, from patios and pergolas to pools, plants and more.

THE FUTURE OF THE AMERICAN GARDEN
Top landscape design luminaries from around the country
predict how gardens will and must change as our climate evc

WORLD’S MOST BEAUTIFUL HOTELS GUIDE

The most stylish new hotels, beach hotels, boutique hotels,
artisan hotels, city hotels and more. Plus, why a sustainable
the new luxury choice.

SPRING BOOK COLLECTION
Design, travel, entertaining, gardens, and more.

APRIL

FIRST LOOK: KIPS BAY PALM BEACH

Explore the rooms and spaces designed by this year’s talent
designers in this exclusive tour of the country’s top show hot
Plus, the best design ideas and top decorating trends.

SEASONAL TIMEPIECE BUYING GUIDE
The best timepieces for now, and for the future.

CAITLIN WILSON HOME RENOVATION

Designer Caitlin Wilson is renovating an historic home in Dal
Highland Park neighborhood for her family of seven. We’ll fol
her progress in this year-long serial franchise culminating in
reveal of the finished home in print and online.

10.14.2021



‘ Digital Content Calenda

VERANDA

35 YEARS OF GOOD TASTE
We’ll celebrate with a package of the very best of our arch

ves,

anchored by our special feature of the 35 most inspiring times

VERANDA redefined good taste. Plus, we’ll share the bes
to recreate that style at home with new product.

DESIGNER SECRETS

L ways

In this collection, we’ll feature the very best designer advice and

inspiration we've collected over the years. Plus, we’ll shar¢
designers’ own homes from the VERANDA archives.

OUTDOOR ENTERTAINING
It's garden party season! The best ideas for table settings,
seasonal cocktails, tastemaker advice, and more.

SUMMER BEAUTY GUIDE
How to protect our skin and keep it looking flawless.

A CELEBRATION OF ASIAN-AMERICAN DESIGN

Discover the Asian-American makers and designers who are

helping to redefine great taste in America today.

JUNE

PERFECT SUMMER WEEKENDS
Weekend guides, created in partnership with local tastema
to the very best, most stylish weekend destinations.

COCKTAIL & SPIRITS GUIDE

akers,

The best cocktail recipes by spirit, by season, and by occasion.

Plus, we’ll include the best stemware, cocktail glasses ang
tools for how to design your own home bar space.

SAVE AMERICA'S MOST ENDANGERED PLACES
Working with the National Trust for Historic Preservation a
the African American Cultural Heritage Action Fund, we’ll
a light on the buildings, gardens, and other places most in
of preservation fundrarmsing

1 other

nd
shine
need

10.14.2021



‘ Digital Content Calenda

VERANDA

ULTIMATE GUIDE TO SEASIDE STYLE

Themost beautiful waterfront homes, gardens, rooms, ¢
decorating ideas from the VERANDA archives. Plus, Ti
New American Vacation House: Designingritie Dream
Where to Find the Next Great Seaside Town.

KITCHEN DESIGN & INSPIRATION
The best ideas for all aspects of kitchen design, along with
appliance buying guides and more.

SUMMER DESIGN NEWS
The openings, markets, events, launches, and collaboration
editors are most excited about.

AUGUST

GUIDE TO LIVING ROOMS
Discover ideas for every aspect of living room design. Plus,
share design ideas for libraries, lounges, night rooms, and n

THE WORLD’S BEST SHOPS

Planning a makeover or, better yet, a buying trip? We're sha
our editors’ ultimate resources in a guide to the world’s best
shops. Plus, a guide to the year’s best antiques shows ans v
announce our ani8radpping City of the Year.

FALL AUCTION PREVIEW
Relish the thrill of the hunt with our guide to the season’s mc
exciting auctions.

FALL BEAUTY GUIDE
Beauty tips and tricks to take you from sunny days to cool ni

10.14.2021



‘ Digital Content Calenda

VERANDA

ULTIMATE ART BUYER’S GUIDE

In this package, we’ll share expert advice for starting an art

collection, plus insights into the hottest art markets and which
artists to collect now. Plus, beautiful homes with distinctive art

collections ambde World’s Most Beautiful Museums.

FIRST LOOK: KIPS BAY DALLAS
Explore the rooms and spaces designed by this year’s tale
designers in this exclusive tour of the country’s top show h
Plus, the best design ideas and top decorating trends.

CELEBRATING LATINX DESIGN

nted
ouse.

Discover the Latinx makers and designers who are helping to

redefine great taste in America today.

FALL BOOK COLLECTION
Design, travel, entertaining, gardens, and more.

OCTOBER

WAKE UP YOUR WALLS
The best ideas for paint colors, wallcoverings, and other w
décor inspiration, including where to shop for your walls.

FALL WINE SPECIAL

Guides to the most exciting wine regions around the world
how to start a wine collection; the best wines for entertain
wine room design and decorating ideas, and more.

HOLIDAY DECORATING GUIDE

all

, plus
ng;

Our best ideas for decking the halls, plus an insider look at top

tastemakers’ homes styled for the holidays.

FALL/WINTER TIMEPIECE BUYING GUIDE
Inspiration for those seeking a wristwatch as a gift for a lo
or for themselves.

FALL DESIGN NEWS
The openings, markets, events, launches, and collaboratic
editors are most excited about.

ved one

ns our
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‘ Digital Content Calenda

VERANDA

GUIDE TO HOLIDAY ENTERTAINING

The best ideas for hosting a beautiful and memorable
gathering for friends and family for any festive occasion
Plus, our everything-you-need-to-know guide to setting
perfect holiday table.

BEAUTIFUL WINTER ESCAPES

Christmas in Palm Beach and New Year's in Montana? In thi
special collection, we’ll share the world’s most beautiful wint
escapes—from sun to skPé&tiest Winter Weekend, Best Sun
& Ski Hotels, How to host like the Slim &zd@es@e2023

Style Guide.

WINTER BEAUTY GUIDE
The most effective beauty tips and skincare products for
combating those winter blues (and dry skin!).

DECEMBER

ULTIMATE HOLIDAY GIFT GUIDE
What to buy for everyone on your list, including those who he
everythingor so you thought.

2023 DESIGN TREND PREDICTIONS
A look ahead at the colors, ideas, products, and patterns des
to influence great taste in the year ahead.

WHERE TO TRAVEL IN 2023

It's time to plan your next great design field trip! Discover the
destinations we’re most looking forward to exploring in the n
year. PIuBhe Most Beautiful New, R0&3gravel trends,

and best travel gifts.

10.14.2021



‘ Digital Franchisei

VERANDA

WEEKLY

VERANDA bringBe V Lista signature in-book feature—to
life for our engaged online audience via a dedicated digit
editorial franchise that showcases an array of must-have
for the discerning connoisseur.

From jewelry to tabletop to beauty to furnishings to spirits and

more, this first-to-market franchise showcases an array o
have, shoppable items, curated by our editors.

VERANDA VETTED

MONTHLY
New in 2021, VERANDA introWEiRANDA Vettedigital

;\
products

f must

editorial franchise that spotlights one (1) single item our editors
can't live without. Whether it be a handcrafted serving tray, a
high-performance wallpaper, a garden umbrella, or a timeless

bracelet that is sure to be passed down for generations,

VERANDA editors have their fingers on the pulse of just what

excites our readers when it comes to shopping for design
outdoor living, entertaining, and wellness.

VERANDA WEEKEND GUIDES

MONTHLY
The key to a life well lived isn’t simply a collection of beau
things, it is the experiences that make all the difference.

2021, VERANDA shares 48-hour weekend guides to our flavorit
destinations, from San Miguel de Allende to Nantucket. Each
guide is packed with useful information, from where to stay to

must-stop dining, shopping, cultural recommendations.

The V List Example

style,

tiful
New in

(0]

VERANDA Weekend Guide Example

10.14.2021



‘ Digital Opportunities

VERANDA

The VERANDA audience is more engaged than ever, from site traffitloovsarial fo
With significant e-commerce and traffic growth, now is the time torddigmgavith VERANDA.com’s
unigue co-branded and sponsorable opportunities.

GOAL: Tell the story of your brand / product through MINIMUM LEAD-TIME: Four (4) Weeks
VERANDA's editorial lens, increasing awareness and/or purcages |- $50 000
intent with readers who are actively shopping. '

Contact your VERANDA Sales Representative to learn more. 1014 2001



Terms and Conditions — Digital Advertising

VERANDA

Terms governed by IAB Terms & Conditions 3.0 (https:/www.iab.com/Ay-content/
uploads/2015/06/IAB_4As-tsandcs-FINAL.pdf) with the excefion of the following
(which govern in the event of any discrepancy with the IAB Terms & Condjtions

By placing an Insertion Order for advertising on a Web site or in an email of Hears
Digital Media, a unit of Hearst Magazines Division, Hearst Magazine Mé& Inc.
("Hearst Digital Media"), Advertiser agrees to the following termd aanditions with
respect to such advertising (collectively, "Terms"). All refegeherein to Advertiser
include Advertiser's agency, if there is one, and Advertiser and its ageshall be jointly
and severally liable for Advertiser's obligations hereunder.

1. Insertion Order; Optimization; Ad Servers. Hearst Digital Media ags to deliver,
and Advertiser each agree to pay for the services on the applicable Inser@rder
which Insertion Order is incorporated herein by this reference (ctillety, "Services"),
according to rates specified on the Insertion Order and subject to thesen$e Subject
to available inventory and appropriate rate adjustment, positiomstbe Insertion Order
may be adjusted (each, an "Optimization"); provided that the total fin&l obligation
of the Advertiser under the Insertion Order is not reduced. Optimizesiare subject
to Hearst Digital Media's prior approval, with applicable terms docemted via email,
and the confirmation of acceptance by Advertiser via reply email, and lstierms shall
be binding on Advertiser and made part of the Insertion Order as though fudlyferth
therein.

2. Ad Servers and Counting. Hearst Digital Media shall only recognize itsdtiparty ad
servers and other nationally recognized third party ad servers as may beead upon

in writing by Hearst Digital Media and the Advertiser in advance. Any of Adtiser's
and/or its agency's third party ad server reporting that is not pre-apyped by Hearst
Digital Media in writing is not accepted. (a) Shortfall in Campaign. If a@l impressions
delivered with respect to a particular advertisement placemens fadllow guaranteed
levels on the Insertion Order according to the agreed- upon ad server cobptmore
than 10%, and/or if there is an omission of any advertisement (placement reative
unit), Hearst Digital Media will continue the campaign until such timees level of
impressions equals the guarantee on the Insertion Order. Makeups aoftfilis are

not available (a) when under-delivery or omission of an advertiseneeattributable

to Advertiser's and/or agency's (i) delayed, incorrect or incomgaé Ad Materials or

(i) failure to follow applicable Policies (as defined in Section 4 belpwb) for failure

to deliver impressions according to any specific daily or weekly disition, (c) for
impressions marked on the Insertion Order as "estimated" or "not gtesdt) (d) for
sponsorship, exclusive or similar placements, or (e) for preemptizeements and/or
impressions. This section sets forth the sole and exclusive remedyyfdaiture of Hearst
Digital Media to fulfill its obligations under the Insertion Order.

(b) Bonus Impressions. Placements for a specified term shall run foreh#ieg time
regardless of over-delivery, unless the Insertion Order estasliah impression cap for
third party ad served activity, and Advertiser shall not be charged by Hstdbigital
Media for any additional advertisements above any level guaranteedthie tnsertion
Order. If a previously approved third party ad server is being used and Adigert
notifies Hearst Digital Media that the guaranteed level stated in thertign Order has
been reached, Hearst Digital Media will use commercially reasonabliéoets to suspend
delivery promptly. If the over-delivery exceeds the guaranteedllgvthe Insertion Order
by an amount in excess of 10% and Advertiser is using a third party ad server, then
Hearst will reimburse or credit Advertiser for fees, if any, charged by thel tharty ad
server for trafficking ads in excess of 10% above the guarantee.

3. Cancellation. (a) Cancellation of custom programs will result itirigl for costs
incurred. (b) Sponsorship dates cannot be moved after booked.

Cancellation and alteration notification must be sent via email to yooc@unt executive
or hdm_account_management@ hearst.com to be followed by revisepepaork.

4. Ad Materials; Late Creative. Artwork, copy, other content, active URIng ather
components of the advertisement (collectively, "Ad Materials’st memply with Hearst
Digital Media's criteria and specifications for its applicable Wehts(s) (collectively,

the "Policies"), as updated from time-to-time in Hearst Digital Mediacretion. Ad
Materials must be received at least five (5) business days prior to the sdbdduart
date or within the timeframe in the Policies for the applicable ad type if suicteframe is
greater. If Ad Materials are not received within such timeframe, or if pded incorrectly
or inconsistent with the Policies, then guaranteed impressions aratsti@igital Media's
obligations will be reduced pro-rata for the period of time that reservepdcee was not
filled; however, Advertiser will remain liable for the full fee set fortlhie Insertion Order
for all impressions ordered and inventory reserved. All Ad Materiaks subject to Hearst
Digital Media's approval, which may be denied for any reason in Hearst Qi Media's
sole discretion. Hearst Digital Media reserves the right, at any time amdahy reason in
its discretion, to cancel or cease publication of any Ad Materials, spa@servation, or
position commitment, without any liability, and in such event, Adsgertwill be liable to
pay only for those impressions actually served.

5. Payment Terms; Taxes. If Hearst Digital Media approves credit, Adsarwvill be
invoiced promptly at the end of each month for amounts set forth on the Insedtider

and payment shall be made to Hearst Digital Media within thirty (30) daysnfrthe
date of invoice ("Due Date"). If Advertiser fails to make timely paymentgAiser will
be responsible for all reasonable expenses (including attorneyes¥éncurred by Hearst
Digital Media in collecting such amounts. Hearst Digital Media reses\the right to
suspend credit and/or performance of its obligations if Advertiseildao make timely
payment. Fees on the Insertion Orders are exclusive of all taxes. Adeeighall be
responsible for payment of all taxes, duties and similar charges assgs connection
with the Services or on any payments made by Advertiser hereunder, ekgjudxes

on Hearst Digital Media's net income. If agency is the signing party plagin Insertion
Order for the benefit of its client, then agency is responsible for all papteéhereunder
regardless of whether it has received payment from its client. HowevernseDigital
Media reserves the right to hold agency and Advertiser jointly and seirgréable for

all payments. No fees payable hereunder may be reduced as a result of any claim
rebate, makegood or other claim of set-off that Advertiser may have onclai have

as a result of an insertion of print advertising in any magazines publishgdearst
Communications, Inc. or its affiliates.

6. Warranties; Indemnity. Advertiser hereby represents and wagaatHearst Digital

Media that Advertiser has the right to publish the Ad Materials in the forniveedd

and manner published without infringing or violating the rights of ariydtparty or

violation of any law, rule or regulation. This representation and watsaalso applies to

Ad Materials created by Hearst Digital Media. Advertiser agrees, at itwro expense,

to indemnify, defend and hold harmless Hearst Digital Media, its pareatmpanies,
employees, officers, directors, representatives, agents antiats, against any and

all claims, demands, suits, actions, proceedings, damages, liétleik, costs, expenses

and losses of any kind (including reasonable attorneys' fees and costsing out of or
related to (a) the publication of any advertisement hereunder, (b) the AxdeMals or

any matter or thing contained in any advertisement, and/or (c) any mateof Advertiser

to which users can link through any advertisement (including but naetintd, claims

of trademark or copyright infringement, libel, defamation, breachomnfidentiality,

privacy or data protection violation, false, deceptive or misleagiadvertising or sales
practices). HEARST DIGITAL MEDIA MAKES NO WARRANTY OF ANY KIND WITH
RESPECT TO ITS WEB SITES OR SERVICES TO BE DELIVERED HEREUNDER AND
HEREBY DISCLAIMS ANY AND ALL WARRANTIES, EXPRESS OR IMPLIED, ISCLUDIN
WITHOUT LIMITATION, ALL WARRANTIES OF MERCHANTABILITY, FITNRSS FO
PARTICULAR PURPOSE, AND NON-INFRINGEMENT. ALL SERVICES AREPROVID
ON AN AS IS BASIS WITHOUT GUARANTEE.

7. Limitation of Liability. HEARST DIGITAL MEDIA SHALL NOT BE LIABLE TO THE
ADVERTISER, ITS AGENCY OR ANY THIRD PARTY UNDER OR IN RELATION TO THESE
TERMS OR ANY INSERTION ORDER FOR ANY CONSEQUENTIAL, INCIDENTAL,
SPECIAL OR INDIRECT DAMAGES OF ANY KIND OR NATURE, UNDER ANY THEORY
OF LAW OR EQUITY, AND WHETHER OR NOT HEARST DIGITAL MEDIA HAS BEEN
ADVISED OF THE POSSIBILITY OF SUCH DAMAGES. IN NO EVENT WILL HEARST
DIGITAL MEDIA'S LIABILITY UNDER OR IN RELATION TO THESE TERMS OR ANY
INSERTION ORDER EXCEED THE FEES ACTUALLY PAID TO HEARST DIGITAL MEDIA
FOR THE ADVERTISEMENT GIVING RISE TO SUCH LIABILITY.

8. Miscellaneous. Hearst Digital Media shall not be liable to Advertiser flelay or
default in the performance of or completion of Services under the lase@rder or
these Terms, if caused by conditions beyond its control, including batinoted to,

any act of God, governmental authority, or war, terrorist act, riot, labstoppage or
slowdown, fire, flood, severe weather, earthquake, accident, tenmunications or
network failures, failure of the Internet, or electrical outages.s€hiBerms, together with
the Insertion Order, shall be governed and construed in accordance with laws of the
state of New York, without regard to its conflicts of law principles. Anyiantbrought
by Advertiser against Hearst Digital Media relating to advertisingstbe brought in the
state or federal courts in New York, New York and the parties hereby consenhéo t
jurisdiction of such courts. These Terms (together with the IAB terthf)aimsertion
Order are the complete and exclusive agreement between the parties vesipect to the
subject matter and supersede any prior or contemporaneous agreesneegotiations
and communications, whether written or oral, between the parties relijzg such subject
matter. The Terms and Insertion Order (except in the case of Optimizgtioray only be
modified, or any rights under it waived, by a written document executed bytlparties.
Hearst Digital Media will not be bound by any terms or conditions, printed dherwise,
appearing on any purchase order, copy instructions, contract or otheculnents
submitted by Advertiser or its Agency, or expressed orally. To the exteany conflict,
these Terms shall prevail over the Insertion Order. These Terms and ¢ngomrder
are specifically between and for the benefit of Hearst Digital Media and vettiser, and
no other person or entity whatsoever (including without limitaticdvektiser's agency)
shall have any rights, interests or claims hereunder or be entitled to amefits under
or on account of these Terms or the Insertion Order as a third party beneficiar
otherwise. All obligations and liabilities which by their nature areeimtied to survive shall
survive termination or expiration of these Terms and the InsertionrGodany reason. If
the Insertion Order is signed by an Agency, the Agency represents and wasghat it
has full authority to bind Advertiser and to enter this Agreement on its lheha
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