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EXECUTIVE SUMMARY: TOTAL AVERAGE CIRCULATION

VERANDA

Annual Frequency:

Field Served:

6 times/year

VERANDA is edited for a discerning readership with a focus on interior design, gardens, florals, table settings and

cuisine.

Published by Hearst Communications

Total
Paid & Verified Single Total Rate Variance
Subscriptions CopySales Circulation Base to Rate Base
412,394 58,617 471,011 460,000 11,011
TOTAL CIRCULATION BY ISSUE
Paid Subscriptions Verified Subscriptions Single Copy Sales Total
Total Total Total Total Total Paid & Verified Total
Digital Paid Digital Verified Paid & Verified Digital Single Copy Paid & Verified Circulation Paid & Verified
Issue Print Issue Subscriptions Print Issue Subscriptions Subscriptions Print Issue Sales Circulation - Print - Digital Issue Circulation

Jul/Aug 374,273 19,282 393,555 17,150 17,150 410,705 52,000 259 52,259 443,423 19,541 462,964
Sep/Oct 372,723 21,647 394,370 17,400 17,400 411,770 63,000 193 63,193 453,123 21,840 474,963
Nov/Dec 377,154 19,400 396,554 18,150 18,150 414,704 60,000 400 60,400 455,304 19,800 475,104
Average 374,717 20,110 394,827 17,567 17,567 412,394 58,333 284 58,617 450,617 20,394 471,011
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SUPPLEMENTAL ANALYSIS OF AVERAGE CIRCULATION

ADDITIONAL ANALYSIS OF VERIFIED

Visit www.auditedmedia.com Media Intelligence Center for audit reports

PRICES

Average Price(2)
Suggested Gross
Retail Prices (1) Net (Optional)
Average Single Copy $5.99
Subscription $28.00
Average Subscription Price Annualized (3) $18.12
Average Subscription Price per Copy $3.02

(1) For statement period
(2) Represents subscriptions for the 12 month period ended June 30, 2017
(3) Based on the following issue per year frequency: 6

ADDITIONAL DATA IN WWW.AUDITEDMEDIA.COM MEDIA INTELLIGENCE CENTER

Circulation by Regional, Metro & Demographic Editions
Geographic Data

Analysis of New & Renewal Paid Individual Subscriptions
Trend Analysis

Digital
Print Issue Total % of Circulation Print Digital Issue Total
Paid Subscriptions Public Place
Individual Subscriptions 359,777 10,985 370,762 78.7 Hotels/Lodges 4,300 4,300
Multi-Title Digital Programs 9,125 9,125 1.9 Transportation Outlets 2,500 2,500
Sponsored Subscriptions 14,940 14,940 3.2 Total Public Place Copies 6,800 6,800
Total Paid Subscriptions 374,717 20,110 394,827 83.8 Individual Use
Verified Subscriptions Ordered/Payment Not Received 10,767 10,767
Public Place 6,800 6,800 14 Total Individual Use Copies 10,767 10,767
Individual Use 10,767 10,767 23
Total Verified Subscriptions 17,567 17,567 3.7
Total Paid & Verified Subscriptions 392,284 20,110 412,394 87.6 RATE BASE
Single Copy Sales Rate base shown in Executive Summary is for paid and verified circulation.
Single Issue 58,333 284 58,617 124
Total Single Copy Sales 58,333 284 58,617 124
Total Paid & Verified Circulation 450,617 20,394 471,011 100.0 NOTES
Rounding %: Due to rounding, percentages may not always add up to 100%.
VARIANCE OF LAST THREE RELEASED AUDIT REPORTS Sponsored Subscriptions: Copies purchased by a third party in quantities of 11 or more for distribution to consumers.
Audit Period Publisher’s Percentage N NP ) . - o - .
Ended Rate Base Audit Report Statements Difference of Difference Combination Subscriptions: These are copies that are included in Paid Subscriptions Individual and were served to subscribers who
6/30/2017 460,000 472,503 472,503 purchased this publication in combination with one or more different publications.
63012016 460,000 465,702 468,701 -2,999 0.6 Award Point Programs: Included in Paid Subscriptions Individual is the following average number of copies purchased through the redemption
6/30/2015 460,000 478,003 480,442 -2,439 0.5

of award points/miles: 3,294

Average Nonanalyzed Nonpaid: Average Nonanalyzed Nonpaid circulation for the period was: 40,555

Multi-Title Digital Programs

Copies included in digital issue paid subscriptions based on consumer's payment for the program and consumer's request for specific magazine.

Details below are related to the six-month average.

Program Reported Multi-Title Unique Opens by Reader Opens by Issue Total Opens by Reader
Digital Program
Texture 9,125 9,125 25 23,067

We certify that to the best of our knowledge all data set forth in this publisher’s statement are true and report circulation in accordance
with Alliance for Audited Media’s bylaws and rules.

Parent Company: Hearst Communications Inc.
VERANDA, published by Hearst Communications * 455 E. Paces Ferry Road Ste. 216 * Atlanta, GA 30305

LIBERTA ABBONDANTE

Senior V/.P., Consumer Marketing

P: 404.975.5300 * URL: www.veranda.com
Established: 1987

KATE KELLY SMITH
Senior V.P., Publisher & Chief Revenue Officer

AAM Member since: 1992
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